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Th e Success Factors of  Marketi n g W i n e i n  Ch i n a           

By Melanie Bobik

Anchor Academic Publishing  Apr 2014, 2014. Taschenbuch. Condition: Neu. Neuware - China is
turning  into one of the world's larg est, most lucrative food and beverag e markets. Especially
wine is in demand and has become fashionable as a symbol of social status. This trend is very
likely to continue as wine consumption is closely related to income and China's emerg ing
middle class offers tremendous potential. The market's healthy value g rowth will further
encourag e newcomers from outside China. But how can a market entrance be successfully
manag ed and what are the main challeng es when bring ing  wine to China This book is an
insiders' g uide to efficiently planning  a market entry by taking  a thoroug h look at the wine
market of China. It surveys the typical behavior of the Chinese wine consumer and examines the
relevant factors for a successful market entry. Distribution channels (off- and online), pricing
models and marketing  activities are scrutinized. Further, the reader g ets insig hts into the
challeng es of this dynamic market, such as fierce domestic and foreig n competition, policies
and reg ulations as well as entry barriers. The thirst for wine prevails, and this book will leverag e
your momentum. 64 pp. Eng lisch.
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R e vie ws  

Very helpful to any or all categ ory of men and women. It is definitely simplified but unexpected situations within the 50 %  of your publication. I am very
easily could possibly g et a pleasure of reading  a composed ebook.
-- Dr. The re s e  Ha rtm a nn Sr.          

Completely among  the best pdf We have at any time study. We have study and i am sure that i am g oing  to likely to read yet ag ain once ag ain in the
foreseeable future. Once you beg in to read the book, it is extremely difficult to leave it before concluding .
-- P e ne lo pe  O 'C o nne r DDS           
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