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By John Mowen

Spring er. Paperback. Book Condition: New. Paperback. 314 pag es. Dimensions: 9.2in. x 6.2in. x
0.8in.Integ rating  control theory, evolutionary psycholog y, and a hierarchical approach to
personality, this book presents a new approach to motivation, personality, and consumer
behavior. Called the 3M, which stands for Meta-theoretic Model of Motivation, this theory seeks
to account for how personality traits interact with the situation to influence consumer attitudes
and actions. The book proposes that multiple personality traits combine to form a motivational
network that acts to influence behavior. Mowen arg ues that in order to understand the causes of
enduring  behavioral tendencies, one must identify the more abstract traits underlying  surface
behaviors. In constructing  the 3M model, the author reports data from fifteen empirical studies
employing  over 3500 respondents. In this hierarchical model, four types of personality traits are
identified: elemental, compound, situational, and surface traits. Eig ht elemental traits are
proposed as forming  the underlying  dimensions of personality. Consistent with control theory,
the research reveals that the elemental traits combine to form compound traits, such as self-
efficacy, task orientation, playfulness, and competitiveness. These elemental and compound
traits combine with situational influences to cause enduring  behavioral tendencies within
g eneral situational contexts. Examples of situational traits investig ated include...
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Basically no terms to explain. I have read and so i am certain that i will g onna g o throug h once ag ain once more in the future. I realized this ebook
from my dad and i encourag ed this book to discover.
-- Fo re s t Little    

This pdf may be worth acquiring . It can be writter in easy words and phrases and not hard to understand. I am pleased to tell you that this is basically
the finest book i have read throug h during  my personal existence and mig ht be he g reatest pdf for at any time.
-- Je ffry Tro m p    
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