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IMC , T HE NEXT  GENERAT ION: FIVE ST EPS FOR DELIVERING VALUE AND MEASURING RET URNS     
USING MARKET ING C OMMUNIC AT ION   

McGraw-Hill Education - Europe. Hardback. Book Condition: new. BRAND NEW, IMC, the Next Generation: Five Steps for Delivering  Value and
Measuring  Returns Using  Marketing  Communication, Don E. Schultz, Heidi F. Schultz, This book is all about today's IMC - what it is, what it
means to you, and how to use it to power your org anization's g rowth and financial success! With his breakthroug h book "Integ rated Marketing
Communications", Don Schultz first showed marketers how to integ rate internal and external communication into a dynamic, value-adding
asset. In "IMC - The Next Generation", Schultz teams with Heidi Schultz to oFer updated insig hts on today's newly powerful business and
communication model using  the IMC approach. Let it show you how to focus on identifying  the rig ht customers, determining  their value,
investing  in them with communication prog rams, and then measuring  the impact of and returns on those communication activities.'Having
pioneered the concept of integ rated marketing  communications (IMC), Don and Heidi Schultz now show all of the strateg ic and tactical steps
that will make the 'new marketing ' work for you. I will g ladly recommend this book to CMOs and CEOs who want to win using  a combination of
strong  brand building  and direct-to-customer marketing ' - Philip Kotler, Professor of International Marketing , Kellog g  School of Manag ement,
Northwestern University, and author of "Marketing  Manag ement". 'Don and Heidi Schultz have placed IMC where it belong s - at the center of
the org anization as a core business strateg y to drive long -term shareholder value. The book is fundamental in scope, detailed in its analysis,
and far-reaching  in its implications' - Shekar Swamy, President, R K SWAMY/BBDO Advertising  Ltd.'A marketing  book that every senior
executive has to read. Don and Heidi have the ability to communicate IMC principles with compelling  simplicity, using  practical examples to
support well-thoug ht theories' - John Wallis, Senior...
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Yo u  May Also  Like  

Yo u  S h o u ld n 't H a v e  to  S a y  G o o d b y e :  It's  H a rd  L o s in g  th e  P e rs o n  Yo u  L o v e  th e  M o s t                                                  
Sourcebooks, Inc. Paperback / soLback. Book Condition: new. BRAND NEW, You Shouldn't Have to Say Goodbye: It's  Hard
Losing the Person You Love the Most, Patricia Hermes, Thirteen-year-old Sarah Morrow doesn't think much of the...
S a v e  e B o o k »       

P a te n t Ea s e :  H o w  to  Write  Yo u  O w n  P a te n t A p p lic a tio n                           
Createspace, United States, 2014. Paperback. Book Condition: New. 229 x 152 mm. Language: English . Brand New Book *****
Print on Demand *****.Patent Ease! The new How to write your own Patent book for beginners!...
S a v e  e B o o k »       
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R e a d y  fo r Yo u r N e w  B a b y  b y  J u d ith  S c h u le r a n d  G la d e  B  C u rtis  2003 P a p e rb a c k                                           
Book Condition: Brand New. Book Condition: Brand New.
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P re s c h o o l to  T h ird  G ra d e             
Book Condition: Brand New. Book Condition: Brand New.
S a v e  e B o o k »       
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