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Grin Verlag  Apr 2008, 2008. Taschenbuch. Book Condition: Neu. 210x148x5 mm. This item is
printed on demand - Print on Demand Titel. - Scientific Study from the year 2004 in the subject
Sport - Sport Economics, Sport Manag ement, printed sing le-sided, g rade: Hig h Distinction,
University of Technolog y, Sydney (School of Leisure, Sport and Tourism), course: Sports
Marketing , 28 entries in the bibliog raphy, lang uag e: Eng lish, abstract: Beer and sports are
undisputably two of the most vividly discussed topics in international business. Determining  a
possible market entry strateg y for one of the world s leading  breweries in the internationally
neg lected and extremely frag mented German beer market is therefore an interesting  and
challeng ing  task. The positioning , connecting  and advertising  of the Heineken brand throug h
sponsorship ag reements seems to be a promising  form of addressing  the market.In the first
part of this project the peculiarities of the German beer market and the Dutch company Heineken
are presented. Secondly, the main characteristics of Heineken s market approach, its core
strateg y, the main targ et g roup and positioning  are analysed. The central part of this paper
discusses a market entry via sport sponsoring  as well as potential Bundeslig a-partners . Apart
from advantag es and disadvantag es of sport sponsoring , possible...
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Simply no words and phrases to clarify. It really is full of knowledg e and wisdom You wont feel monotony at at any moment of the time (that's what
catalog s are for relating  to when you question me).
-- P a o lo  Spinka     

Definitely among  the finest book We have at any time read. Better then never, thoug h i am quite late in start reading  this one. Your lifestyle period will
likely be transform once you total reading  this article book.
-- Flo re nce  B a tz  IV        
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