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GRIN Verlag . Paperback. Book Condition: New. Paperback. 44 pag es. Dimensions: 8.3in. x 5.8in. x
0.1in.Masters Thesis from the year 2005 in the subject Economics - Finance, g rade: 95 von 100 ,
HAN University of Applied Sciences (Arnhem Business School), course: VWL - Finanzwissenschaft,
Marketing , lang uag e: Eng lish, comment: Die Note 95 wurde erstmalig  von der Hochschule fr
eine Masterarbeit verg eben. You are damn smart lautete das Abschlusskommentar der
Kommission. Die beiden Autoren aus sterreich und Deutschland erhielten ein Stipendium fr den
Master of International Business. , abstract: The master thesis presents the derivation of the
Customer Value-Based Model (CVM) which stands for a new approach for a solid corporate
valuation. The CVM is a comprehensive tool for supporting  strateg ic decision making  processes
and corporate valuation. It synthesizes a holistic view which takes strateg ic and operational
manag ement levels into consideration and establishes a financing -marketing  interface. It
connects the value of the customer base as a main focus of marketing  activities with the
corporate value as measurement of the financial success of the company. A further advantag e is
that the success of marketing  activities can also be viewed from the shareholder value
perspective. Hence, the model helps to estimate the commitment of marketing ...
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R e vie ws  

Without doubt, this is actually the g reatest work by any writer. It is actually writter in simple terms instead of confusing . I found out this ebook from my
i and dad recommended this pdf to understand.
-- Kris ty Dicki  

An exceptional ebook and the font employed was fascinating  to read throug h. I actually have study and so i am certain that i will likely to read once
ag ain yet ag ain in the future. Your life period is g oing  to be chang e as soon as you complete looking  at this book.
-- Ne lle  Scha e fe r I        
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