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Kog an Pag e. Paperback. Book Condition: New. Paperback. 280 pag es. Dimensions: 9.1in. x 6.1in.
x 0.7in.Daily time spent on mobile devices is now overtaking  daily time spent in front of a TV, as
revealed in a recent study by Millward Brown. To help determine what marketers can and should
be doing  with the exponential g rowth in mobile device usag e, Daniel Rowles offers a practical
and hands-on g uide to desig ning , implementing  and measuring  an effective mobile strateg y.
Mobile Marketing  starts with an in-depth review of the mobile environment, the technolog y itself
both hardware and software and g oes further to emphasize the importance of understanding
the user journey rather than specific devices. Rowles offers an understanding  of what the mobile
consumer actually wants to achieve; of technolog y chang e and adoption, devices and
platforms; of mobile usag e statistics and, finally, presents his thoug hts on the future of mobile
marketing . He then provides a tactical toolkit that includes discussion of mobile sites and
responsive desig n; how to build, market and maintain apps; uses of social media in a mobile
context; mobile search and search eng ine optimization SEO; mobile advertising ; aug mented
reality; QR codes; near field communication NFC;Short Messag ing  Services SMS and mobile
analytics. Along  with...
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The publication is g reat and fantastic. It really is simplistic but surprises within the 50 %  from the publication. Your daily life span will be chang e when
you comprehensive reading  this article book.
-- Althe a  Aufd e rha r      

It is easy in study better to understand. Of course, it is actually play, nonetheless an amazing  and interesting  literature. I am quickly could possibly
g et a satisfaction of reading  throug h a published ebook.
-- Ms . Lucind a  Ko e lpin       
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